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PART ONE
LEADERSHIP LETTER
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PART TWO
JOURNEY TO CERTIFICATION 
WHO WE ARE?
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WHY MANGROVES?
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WHY DID WE BECOME BCORP CERTIFIED?
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WHAT HAS BEEN THE IMPACT OF BECOMING BCORP?
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PART THREE
BCORP SCORE AND GOALS FOR RECERTIFICATION
OVERVIEW – OUR CURRENT SCORE / PERFORMANCE
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WHAT IT MEANT FOR US
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POSITIVE - CONTINUE TO IMPROVE CURRENT FOCUS FUTURE FOCUS



2023 ACTIONS – THE STORY SO FAR
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CLIENT IMPACT
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PART FOUR
IMPACT AREA PLANS AND PROGRESS
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PART FOUR
SUMMARY
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